GRA 2190C

GRAPHIC DESIGN BASICS

COURSE DESCRIPTION

Graphic Design Basics (3) (A.A.S./A.S.) Three hours lecture per week. An overview of the design industry methods of visual communication. Areas covered include terminology, history, techniques for production utilizing hand skills, tools and equipment. The development of creative problem solving as it relates to the design process will be emphasized. Additional special fees are required.  This course was GRA 1543C prior to Fall 2002.

PERFORMANCE STANDARDS

The student, at the successful completion of this course, should be able to:

1. Define the role of graphic design and its relationship to communication.

2. Identify the basic formal elements of design.

3. Describe the evolution of the design process from inception to completion.

4. Utilize the above design process to create artwork in two and three dimensions.

5. Demonstrate a working knowledge of technical tools and craftsmanship.

6. Prepare artwork for client presentation.

7. Integrate type and image into cohesive designs.

8. Plan and execute research for use in creating a competitive product.

9. Cite the basic principles of design.

10. Critically examine the work of other students as well as one’s own.

11. Understand the importance of deadlines and be able to meet them.
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